Good eatin’ from Boise.

|
Bigger in advertising (up 382 million impressions over last year). |
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Bigger in couponing (up 21 million over last year).

7¢ coupon in Family Weekly,

Parade and Sunday Metro. . . .....c.oooenee May: cooc 2o ..o 45 million coupons l !
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Bigger for you. In turnover. In sales. In profits for 73.
GrmiostEl Add‘em all up. That’s no small potatoes.

America’s No. 1 brand of retail frozen potatoes.
Gircle No. 158 on Information Card
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